The best in the show

The place to live above all others.

Top of the class

The Canary f skyline is home to some of Europe’s most
innov dynamic buildings. Ballymore Properties
111("1! addition is no exception.

; not |l a beautiful
yuilding but a whole way of life.
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Best Marketing Campaign of L

the Year — and Victor Ludorum A »

Presented by The Worshipful Company of Chartered Surveyors

Winner Totality UK Project Pan Peninsula ;:lggf l::‘l)gggg?he

Client Ballymore Properties T

A strong category, in which the quality _ —— —
of entries were of a very high standard. =l
The judges agreed this was a clear

winner. The quality speaks for itself, and
set it high above the rest of the entries.
A superb advertising concept that
projected a message that was different
and attractive to its target market
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Marketing awards

®
Pan Peninsula-the place to live above all others.

Hussse o At 01

Residential A
Winner Totality UK Project Pan Peninsula Client Ballymore Properties Sponsor Allsop

One of this year’s best categories. The judges
described this as a triumph of marketing.

It deserves credit for its creative and innovative
approach in building a luxury brand. Excellent
photography and great use of typography
supported this entry’s success

Chiswell Street sie

kel Lied R N

Leisure A
Winner Christie & Co Project The Brewery Client Whitbread Sponsor Colliers CRE

Estates Gazette

cover of the year v
Winner Fairview New Homes
Cover The Developers’ Code
Design CMS

Presented by Estates Gazette

Voted for by the
readers of

Estates Gazette.
Readers
commented on
the clever take on
the book. It was
eye-catching, and
very novel! As one
reader put it: “this
is an intelligent,
amusing cover,
which succinctly
gets its message
across”

Estates

Gazette |

Not the strongest of
categories this year.

The winner was clearly
sectionalised and well
put together. An elegant
piece, in keeping with the
properties on offer
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Marketing awards

Retail A . .
Winner Canary Wharf Group Project Canary Wharf retail brochure ThIS Category was not as Strong as preV|ous
Client Canary Wharf Group Sponsor Chase & Partners years. A Sty| ish brochure that sells the

quality of the retail outlets at Canary Wharf
and reflects the buzz there

Best Corporate Marketing — Property Company »
Winner Canary Wharf Group Sponsor Rogers Chapman

Project Canary Wharf Group retail brochure

Another very strong category this year.
Another clear winner for Canary Wharf—a
very stylish brochure that sells the quality
of the retail outlets and reflects the buzz at
Canary Wharf

<« Best Online Marketing — Property Adviser
Winner Christie & Co Project Christie & Co corporate website
Sponsor Teesland iOG

A clear winner in this category and
no other entry came close. The site
contained a lot of information that was
clearly signposted and easy to find
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Marketing awards

Best Corporate Marketing — Property Adviser ¥ p
Winner Gerald Eve Sponsor Slough Estates International
Project Big On Personality — review of the year 2005

This was a superb category that provided some
interesting entries. A notable improvement
over previous years’ entries. The winner was

a quirky but well-put-together brochure that
blended fun, people and financial information
to give a really good idea of the personality and
culture of the firm

“IT'S A PASSION THING, WE'RE A BIT
MODEST AND CONSERVATIVE BUT IN
FACT WE HAVE

Best Online Marketing — Property Company p»
Winner Canary Wharf Group Sponsor Smart
Project Canary Wharf Group corporate website

A very strong category, with many of
the entries demonstrating a good use of
the media. The ease of navigation and
clarity of the Canary Wharf corporate
website made it a clear winner. Good,
clear graphics, with all the relevant
information easy to find
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Mixed Use and Regeneration p
Winner DS Emotion Project The Wire Works
Client Modus Sponsor CB Richard Ellis

Not a vintage year for this
category. The winner clearly stood
outin terms of size, impact and
simplicity. It succeeded in getting
the message across in an effective
and innovative way

Marketing »

Winner Drivers Jonas

Project Drivers Jonas graduate
recruitment campaign 2005
Sponsor Hudson

Best Recruitment = ’

<4 Public Sector
Winner Creative Lynx
Project Preston city campaign
Client Preston city council
Sponsor City of London

All the entries in this category
were of an exceptionally

high quality. A nicely crafted
brochure. The winning entry
was noted for its design and
clarity and how it conveyed a
real passion for the city

A solid category. The
winning entry was a bold,
colourful piece of work that
conveyed the personality
and work ethos of the

firm in a straightforward
professional manner

Best Marketing Team »

Winner Drivers Jonas Sponsor Donaldsons

The judges were impressed by the output and contribution
that the nine-strong team made to the firm during the past
12 months. The team was responsible for a broad range of
services that contributed to a 25% increase in new business
for the company, a 68 % increase in hits on its website and a
ranking of 21 in The Times’ Best 100 Companies to Work for
—the highest-placed property consultancy
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Marketing awards

Offices >

Winner Sectorlight Sutton Young
Project Moorhouse

Client Hammerson & Henderson
Sponsor British Land

The winning entry
succinctly portrays what
is on offer. It had real
personality and brought a
smile to the judges’ faces

Investment A

Winner Bostock & Pollitt

Project The Estate, Knightsbridge
Client BP Investment Management
Sponsor Development Securities

The winner clearly stood out
in this category. The box is
very tactile and contained
very clear and high-quality
comprehensive information

MOORHOUSE

Industrial and Distribution ¥
Winner Reach Marketing Communications Client ProLogis
Project ProLogis Park, Crewe Sponsor The Rutland Group

This was a very strong category with
some interesting pieces of work. Of the
winner, the judges thought the fold-out
map containing all the salient points
was a most innovative and cost-effective
approach and very relevant to its target
audience
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